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Michel Houellebecq
La carte
et le territoire
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Un nouveau continent ...
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Liquid Love

meetic gleeden adopteunmec attractivworld once
happn elite edarling disonsdemain CheckHimOut

FRENCH TOUCH



Une rencontre .triée sur le volet ..pour 24h
par jour... par nos equipes... d'attention exclusive,







@ DisonsDemain.fr

Le site de rencontres des jeunes de plus de 50 ans.
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omentum IOT

Objets connectes
Gartner = 25 milliards d'objets
Cisco = 50 milliards d'objets
Intel = 200 milliards d'objets

ESG






facebook NETFLIX

v omentum &

Shnive U
A i o mowwue
'm | “ﬂ tvam e
UBER
2 7 VL L0 L35
s ren i
.-

ESG



\
0

Y

o



¢ I iy
&

o




NETFLIX

NETFLIX

Dhoney

NETFLIX
@%Ne;o




030y 2 AR

ANT FINANCIAL

Market
Ranking Banking Group Capitalisation
(USD bn)
1 JP Morgan 388
2 ICBC 330
3 Bank of America 315
4 China Construction Bank 270
5 Wells Fargo 268
6 HSBC 198
7 Agricultural Bank of China 200
8 Citi 183
9 Bank of China 180
10 Ant Financial 150
11 China Merchant Bank 122
12 Royal Bank of Canada 114
13 Santander 100
14 BNP Paribas 90
15 Goldman Sachs 91
16 Sberbank 84
17 Unicredit 50

18 Barclays 47



Elon Musk dévoile un pregiieé :
apercu de la version test du Starship
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Srang frang
Value Value

2006 SMIL 2017 s,

' e203 Google 245 541
2 & 234,671
3 <1406 =M Microsoft 143,222
o 968 amazon 139 286
- VN facebool 129.800
5 Walmart>3 372667 5 AT NEIN2
7 Google 37445 VISA 0,999
- ﬁﬁ 38,084 Joencenr it 08,292
o it 31028 }5IVL 102,088

0 &5 30,200 [ Y\ McDOonadas 97723



GAFA  MSH
NATU  BEY
BAIX BDH



GAFA  MSH

Google Amazon Facebook Apple Microsoft Salesforce Huawei

NATU  BEY

Netflix Airbnb Tesla Uber Booking Expedia Yandex

BAIX BDH

Baidu Alibaba Tencent Xiaomi Bytedance DJI Hikvision



Jui disrupte
les BATXBDH ~
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ama;on Alibaba Group
JUMIA




ROOKING v ’ . - | f"y._‘ | e

THE WONRLD LEADER IN ONLUINT THAYIL ® MILAYTED SERVICRY
- .
¢
Lot R e ve S bras L ] PO —
- ERE gy GO v e o — B W N e G e W T et et mge PP mw ce " Prw w ’ S pne e . - — - - e e A e .. - - v -
— - W G g A — — Sap— - .- . p— g - - - p—— ) - b e O~ ¢ Sy -——— — g —
- .- ~ et -—— — — -y ——— .- » o




ed

food legal

mar
green

ad

ag

CiViIC

fin

water

insur
med

deep

llllll



GIG

evonomics :
blue expectation
sha | ring new
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uberisation
servicisation
plateformisation




"WE'RE LIKE
ATRBNE FOR

Le UBER des combinaisons de snowboard
Le Google des recettes de cocktail et des parking
Le Facebook des surfers
Le LinkedIn des investisseurs en startup
Le Expedia des crypto-monnaies
Le blablacar des forfaits des ski
Le Twitter du camping car
LeBonCoin (craigslist, eBay) de I'adoption d'animaux
Le WeChat de |la rencontre amoureuse
UBER Everything



Jame dire gue la
transformation
digitale est finie.
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Preface

ZERO TO ONE

E VERY MOMENT IN BUSINESS happens only once: The
next Bill Gates will not build an operating system. The

next Larry Page or Sergey Brin won't make a search engine. |
; _ NOTES ON STARTUPS,

And the next Mark Zuckerberg won't create a social net-
work. If you are copying these guys, you aren’t learning from B8 o

them. How To BU‘LD THE FU"URE

Of course, it’s easier to copy a model than to make some-
thing new. Doing what we already know how to do takes the

world from 1 to n, adding more of something familiar. %\:z L

every time we create somethi w, we go from () to 1. The E

act o}:'tcreation cis; sn:xgulxzn:tasl?sgt:: momcg:t of creation, and P E T E R T H ‘ 2 O /I 2 - 2 O /I 4
wiTH BLAKE MASTERS Peter Thiel

he result is something fresh and strange.
PayPal

FB, spaceX, LinkedIn
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Nouvelles
attentes
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GEN XYZ +

BabyBoomer = 1940 - 1965 +/- 8 ans
GenX = 19551985 +/-7 ans

GenY Millennials = 1979 1999 +/- 5 ans

Generation VY . GENERATION
) ; wa [ONNECTED FROM BIRTH.

bridging identity ~ «
adaptable N protest , Born mid-1880s 1o 2010,
multi-task risk-taking - !

education fearless RELMAR 6005:




Nouvelles Attentes

Pourguoil se contenter
du minimum ?




1990 : web et internet
2010 : mobile

2015 : Living Services

source : Google, Accenture

(1]



SI vous n’'étes pas dans Google,
Vous n’existez pas !




Living Services




THE DIGITISATION

OF EVERYTHING
+

LIQUID EXPECTATIONS



OUR HOMES

OUR BODIES
OUR FAMILIES
OUR EDUCATION
OUR WORK

OUR TRANSPORT
OUR FINANCES
OUR SHOPPING



D0 YOU
GIVE A
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gaming
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(Nintendo)

Wii




Mobilité
Urbaine

NVE

L'hoverboard o o e

le gyroroue et le gyropode

are 104
e

Les rollers et le skate électriques

Les trottinettes électriques
i

ez

Les velos electriques



Digitalisation : IOT

Billet / Voucher / carte (wallet) ﬁ
Porte (smart door)
Maison (home Kkit)
Ecole / Cours (MOOC)
Santé
Politique
G Voiture (Tesla OS, auto4.0)
crsonss Wearable



Hatsune Miku

Hologramme



LIQUID

EXPECTATIONS

AND LIQUID
OPPORTUNITIES
TN B AW



Liquid Expectation

Partir / sortir sans payer
Réserver d'un clic

Commande par bouton (DASH)
Connexion permanente

Temps réel pour tout



Consommateur Sans Limite

GRENOBLE

un consommateur ca ose toutg,
ca compare tout,

¢a demande (exige) tout,

¢ca commente tout, partout,

c¢a ne lit RIEN (tl;dr)

ca demande un secret total des
informations confiées

- EXxpectation Economy



Living services

Intime et proche de nous
Impact sur la vie

Fabrication de plus de data
autorisant I'IA et les changements

en temps réel
USAGE > PROPRIETE
Jouissance > Possession



o lgf (2O ' ‘ Professionnels « Deveoppours Blog

Paiement

inViSible Lyf Pay : Le paiement

d'aujourd'hui

Gratuite et sécurisée, télechargez Lyf Pay pour
simplifier vos paiements en magasin, en festival,
entre amis ...

¢

@ 1appStore || P> Google Play

@ Voir la vidéo
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Déconposi ti on
du
digital marketing

@



1- Philosophique : vision

2- Strategigue : long terme
projet/ PM /BP

3- Operationnelle : court terme
plan d’action / PAC / PAM
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Philosophique, stratégique et opérationnelle



La phi | osophi e

Mar ket1 ng / Busi ness



Philosophie

1. Consommateur au centre
2. Démocratie marketing

consumer focus
customer obsession (a )



Marketing

“Marketing Is so basic that it cannot be
considered a separate function...it is the whole
business seen from the point of view of its final
result, that is, from the customer’s point of view.”

Peter Drucker




Mar ket 1 ng
STRATEGQ QUE



Couple produit / marché

Fondamental du marketing
Sert de base a la matrice d’Ansoff

Sert de base au positionnement
Principe de la segmentation

Outil de réflexion universel



Décomposition
stratégique
d’Ansoff

Marches
Existants

Nouveaux

8

Iigor ANSUIFF (1918-2002)

The new corporate strategy

Fideéelisation Intensif

pénétration développement
marcheée produit

Extensif 3

extension Jiv nlﬂcatlon
marche . or

Sspécialisation

Existants Nouveaux

Produits



Mar ket 1 ng
Opér at 1 onnel

3 3 X 6 nobyens



Marketing Opérationnel

6
5
18




oA WUNMNH

Marketing Mix

Segmentation

Produit

Prix

Publi-promotion (consommateur)
Distribution

Positionnement



QU AWNH

Trade marketing

. CGV

FDV
EDI, SCM & LOGistique (process)

. COPromotion, comarketing, coadv

LOBbying
MERchandising



aOnhNMNH

Digital Marketing

Web Management
Research / Data Analytics
Référencement (SEARCH)
e-marketing

e-commerce

e-publicité



TAXINOMIE

Digital
Marketing



4th Edition

VO PREFACE
DIGITAL : |
M A R K ETI N G :“f:::'ﬁ':;:kﬂins is dead... long live digital

£

Damian Ryan
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e-advertsing
Web-Advertising
@ 04 M-Advertising
S-Advertising
AdTech
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Strategy
web-marketing :

M-Marketing
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Martech = 3
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e-advertsing
Web-Advertising
@ 04 M-Advertising
S-Advertising
AdTech
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XMind 8

The MOs! Poguler Ming Mepong Too

\“ I ANNIVIGSASY

coggle.it

FOA 6700 £ .
DERRRTLENT | WK TmAe G ECOLE DE LA FINANCE 10/04/2018 RENAULT INTERNAL 229 RENAULT



u Flycut (Clipboard manager) - o

A free program for mac
Flycut (Clipboard manager) = o free Mac peogram, be 1ing to the category

Deyelopment

View full description | Ratent |

Free
Mac OS X

473

English

You may also like 1.5



ADVERT

COMMERCE

STRAT

TECH

Digital
Marketing

DATA

SEARCH




ADVERT

-

TECH

-2

COMMERCE

Marketing

Digital

STRAT

2

DATA

e

SEARCH

Enquéte / sondage / polls
SGBD : SQL / NoSql / CSV /
Json

WebAnalytics / GA

KPI

AD-TECH MARTECH

DataViz / D3.js / SVG
Al /ML /DL



Mail Chimp (ESP)
SurveyMonkey

PPT (masque / master)

Word (style)
xMind
Gantt
Unitag
Xcode

Excel (TCD)

GoogleTrends
TXT sublime
GitHub () "NkBrowwser (Chrome)

WORDPRESS

FTP
Sketch3 / iDraw
Canva
Cloud SAAS PAAS q v
AWS / OVH
bunkR / Prezi
TRELLO / Scrumblr
GoogleDrive (Gantter)

Hadoop
Doodle
SalesForce PRESTASHOP
Merkato AL
NODE J
ANGULAR D3js sorumbly
e ur row baard






Social Selling Dashboard P shwrs |

[ = = Hubert Kratiroff ,rL,,_,3 r‘"’"5

Social Selling Index - Today

{2



Weekly Social Selling Index

|
|

People in your Industry People in your Network

People in your network

~| Sales professionals in

Y tha Computer Software have an average SSI of
33 ndustry have an 42.
out of 100 average SSEef ) 3% You rank in the top 5%
(*) Up 11% since last wook (*) Up 14% since last woek
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8,659 views 3 reshares

39 people from Groupe
Renault viewed your post
Econocom 29
Orange 27
Safran 18
Airbus 17
Thales 16
EDF 16

Orange Business Services 16

SNCF 15

Your image posted on October 30, 2018 (7 comments, 135 likes)

2

358 people who have the
title Salesperson viewed
your post
Project Manager 2n
Manutacturing / 128

Mechanical Engineer

Student / Intern 126
Consuftant 110
Foundor 107

Public Relations Specialist 103
Marketing Specialist M

CEQ / Executive Dwector IN

@

1,771 people viewed your
post from Paris Area,
France

Lyon Area, France 475
Toulouse Area, France 131
Grenoble Area, France 31
Marseille Area, France 79
Lille Area, France 74
Montpellier Area, France 58
Namntes Area, France 54

Bordeaux Area, France 49



